MUEST

Discovery Museum

FAm3Blu?
WaNIANAIYinany “&lan” sauwningsy “tnvdial” I@adnfAuALNG
isnazotnmintdianudAnduesls ssnane “i57” wde “lan”
Afoaraugafingdlmu smnauddauluntsimuaseaingsuisauiy |



Hidaugsnu ANSAUYINNTIREUS
MUSEUM of SIAM : Discovery Museum

o AINIAY - @ DUINAL mEHD
Q000 - .00 1. [ﬂmﬁuﬁuw%)
3 Aug - 3 Dec 2023 | 10 am - 6 pm (Closed Mondays)

MUss

Discovery Museum



815970
AONUUNNEAUNNITITEUTUAITIA

Taniinunnanan uaznnsliinuunnd e.coo I uystidudluafnaudetiagiu Aeflinswainsuy
Tantudfudud  dywidedanieu dhudtnlanddsazany wilvndlififiegende innnsSaunszandida
nalilanzasisnyauiuBen WUARINWINIMNAUAILALIATL LAEVANET AURNAARINTULNINAANYBILT)
maaifu viatuAuaduswvte Ruvandasadiiflasidnaudasdld venidaaindn isasaszutinlssae
AR1a9191ed wuuaudnlutsiinuasaug wils anafitasanldunuunnin uAatndudnta9amMasEae
v lanluilifonsay Sanaflufiendelvignvau godftesensdell vinisnsnuaslssound wasdainis
dauauRefiffuyanamant Wil wansndesaniuvinezlsdnatng ulissfundadng uudadnsmnausin
Hudwindaurasiuwaziu vnismnausauiiany sufawdduddugumang Agunsodnunuasidanen
Tanzaaisaliaguls

Wi faduuaeny SavindinssantsvyuiiauEas Fast Fashion Refifiuniduanvguasiigmiis
waday tufe gravnssunsudadadin wiasadnidindunnuasegiaunaena uinszuaunisuan nslEn
urnuIdurasnisunlangeniy ATEUTBINITUAMIRNTUSNINEIAN NAUATNLANIITUINUILUNIAE
Aundnnd  1#@ed1917 ex.oo00 AU filianunsnralivinlan fesunavasiinasazi@adnaundngly
NElansILaInINIua Ussnaa iwsnzluanunsntaudanuiadls (Non-biodegradable) wastNiansiAdanANg
aginuinune  WildReudiivsanadd uwitifinasguniiduresi@adoaufidug Snvanauvdlulantud

anamNTILLARRatafuAfunauislanansialiifnfineSeunssanisseta: ¢ fufiunvasiidain
lanfisgauas wo tlasansadlturdTuauuniaialunisudn  nasuannianstiudinesnilsnn Aaslaundgn

AUEIEUINDY @,¢o0 AT VIBNEUWNAUUNYIAIMIANUIU Uszutl ¢, 000 B9R

fingsANng Fast Fashion DlFuaniAasuAnansznuiindestls uilsnauanveansauiu innvinu
gunsnisusuvinld Reduce Reuse Recycle analultFmylviluduid wignisaliEuAaiulml Tantuilanadl
punvasdadinfinaaifudairassdtulvgEulnizedan fianauaadiuliannuenlan Fepsasild@efiien
palassgaralifunustiundslfiinaanuniagdladiuw

FUA WInuLiu
TRILAIUILNITAITNINULIUITUR SWAIUNBIAAINLS
LA ATUILNITRONTUNREANUYINTITUUTUVIITNA

P

MES, PLANET

Fast Fashion
Haanglan

ANUIAINIBLL?

AaeansEnuAanNTTIlaLuLUasgn Wy dann e
294 “lan” vunlnu?

MU wanLsIN1Iadvinaneandlanfa2ans
U3lnadedinunWduiitiuaanuwaiag)

Juil faBaugenulilfaaunnun “Gad” us
BuAniLn “dae” Tan fiu “Daduasd” fidnans
nridurasuuTuARatinundunuving ivalvinao
lAATENUNIINOANTTUENTDUUDINANLT

[saztainmtinlAINudn A fuasls
T2V “197” via “lan”

1519z1Ranesls

TEMINNITUARY “Fanu” FnelRetingaiu
qilt funnstatan “lanfeu” Snundauandeuly
wanLsleatnuatinIguaunamaly

519:lviAn “Tan” 284197 unndnidedia
e Tug Alfuansiauradsiy ?

pfaazaunafingdlvy ismnaAuddauluntg
Avuntzanssuilsauiu |

AduluvinarefeUtaRedmng 3a ves “50”

Fast Fashion

Did you know? Our habit of buying new clothes
every week has a major impact on the world’s
climate.

Yes, we are destroying the world by our
excessive consumption of fashion products.

Today, Museum Siam invites you, not to shop,
but to stop. Muse Mall is a simulation of several
clothing stores’ window displays that will help us

reflect on our shopaholic habit.
We will weigh the importance of “me” and my

“planet.”

What should we choose, expressing ourselves
through fashionable clothes, or stopping climate
change so we can continue living comfortably? Do
we place more value on the planet than we do on
the clothes in our closet, something we use to
express who we are?

Where is the balance point? It’s up to all of us.
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Fast Fashion Boom
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what exactly is fast fashion,
a climate change culprit?

The fashion industry has continued to grow, and
today, the value is estimated at US$ 2.6 trillion. Each
year, 160,000 million pieces of clothing are produced
around the world (20 pieces per person on average).

The industry has doubled in size in the past two
decades. /
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Mass Production + rast Speed + Cheap Price

At the same time, global purchases of clothes have
Increased by 60% due to the rise of the middle class,
especially in China and India. Gen Me (those born after
2000) purchase clothes significantly more than older
generations.

The amount of new clothes young consumers buy each
year Is half of the clothes they already have.

The global fashion industry is worth 2.6 trillion
US$, but we waste 50 billion US$ on producing fashion
products that are not put to use, either clothes which
do not sell or those which are purchased but never
waorn.

It is estimated that around 40% of the total clothing
items bought are not worn, and half the clothes in
American and English people’s closets have never been
used.

In other words, we produce more clothes than the
market actually demands.
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Fast fashion
How fast is it?

It happens in a week,
from design and production
to going to the store.
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deserts in the world located in Chile,

South America. It is @ dumping site for
a vast amount of clothes, bigger than | - e 5 = ;
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Clothes produced in China or
Bangladesh, some brand new ones
thrown away because they cannot sell
or have gone out of style, are sent
across the world to Chile to this
dumping ground, as many as 09,000
tons a year.
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Keeping up with Fast Fashion

As fashion brands release new collections
throughout the year, fashion trends come and
go at a faster pace. After wearing something
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a few times, it is already out of style,
and you need to buy new items to wear.
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Fashion Industry and Global Warming

Fashioh €ach pound of textile (from production to landfill) emits

Total flight and around 20lbs of greenhouse gas.

P & iars maritime transport  industry

(HTuAIWANTzUIUNITHAR Aunauvee)

As a whole, the fashion industry is responsible for some
3.3 billion metrictons of greenhouse gas emissions each Yyear,
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Fast Fashion, A new phenomenon that ruins the world

A fast fashion brand decided to revolutionize the fashion
Industry back Iin the early 1980s by releasing o2
new collections a year, rather than following the traditional
Spring/Summer and Fall/Winter seasons. As a result,
fashion victims are tempted to shop every week.
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b ; Style straight from Sweatshops

NazAadndEaganll wiazlglunaseneanu
3 The fast fashion industry literally looks for a

needle in a haystack as it scouts the entire world for
the right places for each step, from dyeing to sewing.
Before a clothing item reaches us, it has traveled to
many places around the world.

Affordable Luxury

The fast fashion industry prioritizes profits, and each
brand tries to reduce their cost by choosing cheaper
materials, even if it means the quality of the products has
to be compromised, as long as the prices are affordable
and the sales soars.

Not only that, but fast fashion businesses also
constantly move their production bases in search of
low wages and low cost economies. They also cut
corners by paying below the minimum wage and
putting workers in unfair conditions, unsafe workplace,
and unhygienic environment. Of course, such Low price
sweatshops are located in underdeveloped countries.

The affordability tempts us to always buy new clothes
and not think twice about throwing away old clothes, even
If we have rarely worn them.
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Thailand

Currently, Thailand has more than 2,000 textile companies, employing around a
million workers, most of whom are unregistered, meaning they do not enjoy welfare and
benefits. Some of them are immigrant workers who get paid Lower than the minimum wage.
Therefore, many of the textile factories are located near theborders to make it easier for
immigrant workers to come to worlk.

Back in the 1980s-1990s, there was a boom in Thailand’s textile industry. At the time,
there were many textile factories and export companies. But when the wages in Thailand
increased and became higher than the wages in our neighboring countries, some
companies relocated their production bases to those countries instead.
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Do you know how much water cotton uses?

It Is estimated that cotton fields around the world
currently use around 93 billion cubic metres of water
per year, or 5/7% of the water used in agriculture, and
enough to meet the needs of 5 million people for a year.
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Cotton is the most widely grown natural fiber in the world, ‘*‘%P af"

and the global yield is 25 million tons a year.
How much water is that? You do the math.
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Thirsty cotton drinks up the whole lake. The Aral Sea, a big
lake in Central Asia (a cotton growing region of Kazakhstan and
Uzbekistan), went dry because of cotton cultivation.
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COTTON & CO

It takes about 2,700 litres of water to produce enough cotton to
make just one T-shirt. How much water is that?

If we use a 600-ml bottle, that is an amount of 4,500 bottles of
water, enough for a person to drink for 1,350 days or 3 years and
8 months. Still, it is only enough to produce cotton for just one
T-shirt.
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The process of producing a cotton T-shirt, from growing cotton to sewing, releases

9.5 lbs of CO, and other greenhouse gases. In scientific terms, a cotton shirt's carbon
footprint is 9.5 lbs, while a polyester shirt's carbon footprint is 12.1 lbs.

A cotton shirt produces 4.4 Lbs of CO, while a polyester dress produces
37.5 lbs of CO,.

You can see that while cotton production produces less CO, than polyester,
it consumes a huge amount of water and can affect water resources around
the world.
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Synthetic Polymer Polyester

is plastic textile fiber produced from fossil fuel resources.

When we wear clothes made from polyester,
we are basically wearing plastic.
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Good and Cheap - is there such a thing?
Polyester is very popular because of its light
weight and flexibility. It doesn’t wrinkle much,

is easy to clean, and doesn’'t cost much. However,

the quality is poor and it may be ruined after
just a few washes.
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Po-ly-es-ter

Po-ly-€Ethylene Terephthalate

Did you know?

The chemical name for polyester
s Polyethylene Terephthalate, or
PET. We are familiar with PET
bottles, which are plastic water
bottles. In other words, PET bottles
and polyester are made from the
same material.
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Microplastic Fibers. Tiny plastic fibers

Polyester is made from plastic fibers smaller
than 500 micron (0.5 mm), even thinner
than human hair and not visible to
the naked eye.

Such fibers are not water soluble.

Polyester Clothes in Washing Machine — ~—- _ _ _ _ -~
ALl the tossing and tumbling in the washing machine causes
some microplastic fibers to be released from polyester fabrics.
The plastic polluted laundry water therefore releases
microscopic fibers to the environment and ocean.

When using a /kg washing machine, 31.5 million pieces
of microplastic fibers are released
(or 4.5 million pieces per kg).
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Where do microplastic fibers go after leaving the washing machine? N\
When the polluted laundry water goes to natural water resources,

the microfiber plastics absorb chemicals - from detergent to pesticides

In the draining pipe, and are then eaten by planktons and small

marine animals. From there, they enter the marine animal food chain,

which includes everything from planktons, shrimps, and fishes to

whales. Eventually, they reach us, the last consumer in the food chain.

it I1s said that 1/4 or 20% of the seafood we consume

contains microplastics.

Light, wrinkle-free, easy to
clean, and protective against wind,
rain, and cold, polyester is a popular
material for rainproof outerwear,
winter outerwear, scarves, and

- N .

Fast Fashion | Fauanslan

BLUE OCEAN




Ll Ul 5ITUEG

e a0u wdedmse druiilufinsiuda
LIAADY WSNE URURANELAINYATLTITULNA

3 “Urudunid” Aviueydl anag

NENIBUNZUNTUUN UWALLNIUNITARADNNY
wugnssy lldansiall viaugiuuadlng Tu
nsUgn Deaslvinanantanndn waRsae
Ugn Ane “i51” Ara “lan”

Hneiitdtuland Tl oo% Ailutlne

a83uNin
Natural Fibers

Cotton, linen, and hemp are environment-friendly
because they arebiodegradable.

This organic cotton field may Look far from full, but
there is no genetic engineering, chemical, or pesticides.
While the yields are lower, it is better for the farmers,
consumers, and environment. Less than 10% of farmed
cotton in the world is organic.
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Sustainable Fashion

In addition to using natural fibers, the entire process is
environment-friendly, from cotton farming and hand-spinning
to natural dyes instead of using chemical dyes which pollute
water and may harm those who wear them. The cotton is
later hand-spun by Local villagers.
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FolkCharm

The brand uses local cotton from Loei province in the
Northeastern region of Thailand, bordering Laos. The cotton is
grown in the rainy season so no additional watering is
needed. The cotton is handspun by local villagers.

The brand also supports fair trade and transparent
pricing. Almost half of the selling price goes to local villagers in
Loei, while the other half goes to seamstresses who make these
clothes at their home.

Made Iin
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Bhukram

Another natural fiber textile brand, Bhukram uses local
cotton hand-weaving technique to uplift the livelinood of the
owner’s local community in Sakon Nakhon province in the
northeast of Thailand.

The cotton I1s handspun and dyed with many natural
colors, using old local wisdom already practiced by the
makers, local women who typically spend their time
farming. What makes the brand unique and different from
other brands is the embroidery technigue - little leaves
and flowers found in the wild are embroidered on the
clothes. They add beauty to the clothes and make
Bhukram products unigue, and at the same time bring
more income to local mothers so they do not have to
leave their hometown to find a job.
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Karma.Local

A hemp clothing brand from Chiang Mai. Hemp is a wonderful
plant and among the most environment-friendly, as it requires
very Llittle water and land, while the yield is twice more than
cotton. It also does not need pesticides.

Hemp does not count as Thai wisdom - it is a local know-how
of the Hmong and Karen.

rarma.Local is a new brand which works on hemp weaving with
local aunties. Raw hemp fiber is coarser and used for hats and bags.
For clothes, the hemp used is from the Hmong or ethnic tribes in
Laos.
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Wearing something twice isn’t a crime | o .
In this day and age, wearing something more 2 TeNteNann’t ﬂﬂ?ﬂﬂﬂﬁijLﬁENﬂﬂﬂﬂlﬂﬂﬂﬂ

than once should be normalized already. Perhaps

Extending the Life of Dying Clothes AE28aAN1TUARLANTUDUAY
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we can make a New Year’s resolution to make the yre - T :
most use out of what we already have. It is time (Y ] v \ Clothes fixing and alteration should be the first Wity we% annnisan : f::f?j Milag |
to revolutionize the shopping culture - shop A \ | .' option before we discard our clothes and buy new ﬂWTNﬁHLﬁﬂﬁﬁﬁquﬂ : F;x pni::.ﬁi-’ :
less, and buy new clothes only when absolutely - ey ones. It is better for the environment and for us. 1 . | SKirs, Jhi:; |
necessary. E -y What is more, doing so supports small fixing and Extending the life of clothes S :
|

Wearing old pieces can be fun when we mix . alteration businesses, who not only fix our clothes for another year Uﬂlﬂ nelp "i Sl
and match different items together. Pair this top | but also our planet. "‘EUHUUE carbon footprints rt'}’ R
with that bottom, or switch things up to create .la:lﬁﬂﬁﬁﬂﬂlﬁau - :f-’:éw c?;;;ar'ed to buying ; -
endless possibilities. (LRI DN BDQEE piece. 10y
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Want Not, Waste Not ﬂ”’”“ammlaitﬁu
In producing each batch of clothing items, ﬁ”"“‘”ﬂﬂmuumma
factories generally add a 3-5% buffer, or 20-40 0 9 Humuuaqm
los of fabrics, meaning there are some leftover 'Iﬁa[hqﬂu
fabrics from each Lot (but those things add up). aéo a"luﬂiaﬂiu
Those factories usually sell such leftover fabric Iﬁu?wmhﬁququaﬂ

as scraps at Low prices.
Such surplus fabrics can be used to produce
50-60 T-shirts.

Putting deadstock fabrics from clothing
factories to use is a way of maximizing resources.
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Eaggamon
There is room for sustainability in Thai textile

Eaggamon is known for using Thai fabrics to create contemporary pieces,
and for almost a decade has been loved by its fans. There is quite a lot of
scraps of Thai textile, such as silk, cotton, brocade, and ikat.

The designer would place such scraps together to create a larger piece of
fabric, working on its color combinations and compositions of textile patterns.
The patchwork is then sewn together to create one-of-a-kind harem pants,
as each pair has a unique design.
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Designed to maximize scrap yarns

This shirt was made from dyed yarns left after
producing garment for a foreign brand. €ach color of
yarn had just a few cones left. Lig Goods, a brand of
products by contemporary illustrators, helped design
the pattern based on the yarns available. The yarns was
then made into enough fabric to produce 70-80 cool
polo shirts.
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Dry Clean Only
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Dry Clean Only

From T-shirts to a Jacket

Dry Clean Only is known for its clever use of
second-hand clothes as main materials in creating new
products. Old pieces are deconstructed to create a new
silhouette. Each piece is broken down into pieces, and
put together in a new design.

Creativity knows no Limits.

T-shirts can be converted into jackets, and shirts
or trousers can become skirts or dresses.

Dry Clean Only is now internationally recognized as
a premium brand.

This 4-pocket jacket is the brand’s iconic piece. It is
made from 6-7 T-shirts, deconstructed and recreated
into @ new design. Of course, this is no easy feat, and
each Dry Clean Only item is one-of-a-kind.

Give Old Clothes a New Life

What does upcycling mean in the fashion industry?
If you Look at the word “upcycle,” it means to “cycle”
or make use of old clothes by “upping” the value
through various techniques, from embroidery and
alteration to decoration. These changes add value -
emotional, physical, and monetary - to old clothes. In
other words, it turns cheap items into valuable items.

UpCYCLE

Farmer Rangers
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Farmer Rangers
Patching Things Up

Farmer Rangers uses a special sewing technigue known
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LaRocca Royal Gallery Project
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"u\ P _ LaRocca Royal Gallery Project
N 's “Ralph Lauren” Only!

A brand that started out as a second-hand clothing store at
Memorial Bridge Night Market before entering the upcycling
industry, LaRocca Royal Gallery Project uses used clothes as its
main materials, focusing on shirts from Polo Ralph Lauren, which

have simple designs and are made from quality cotton.

: These shirts are made from three Ralph Lauren shirts. The trick
A Is to select shirts in different patterns and colors, but the same size.
; They are deconstructed and sewn together to create a new shirt.
s This cool skirt is also made from Ralph Lauren shirts in different
colors. Beyond shirts, LaRocca also uses calico bags as its material.
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Second Chance Bangkok was established by an
Australian couple working in Thailand. The aim Is to give
a second chance to those in Khlong Toei Community,
one of the biggest Low Iincome communities in Thailand.

One way of creating a second chance is to make use of
old clothes to create bags and souvenirs. These items are
made by elders in the community who have worked at
clothing factories before. The project creates new
products, new opportunities, and a sense of pride for
those in the community.

These upcycled products are made from denim
fabrics from used jeans. Old jeans are deconstructed
and remade into backpacks, tote bags, satchels, wallets,
and pocket pouches. They still maintain the original
jeans pocket design, with fun elements added through
the use of other textiles such as checkered shirts,
plaid shirts, and white and blue stripe shirts
which are popular among office men.
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Wishulada

AUYAAN

IPSRINUULANgIlAn 1Aundnazia
Aatlusndlanauy Jngani Tunsnyed
NUNANAITIUAL

sunAng glad Usawalne [97nm (Wnnnu)
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Turning trash to treasure art

Wishulada
Making Use of Old Uniforms

Wishulada is an eco-loving artist who worked
with UOB Thailand in “Waste to Wonder: Turning
trash to treasure art.” The bank wanted to change
its staff uniforms after having used the old design for
over a decade. Therefore, it recalled old uniforms
from 60 branches nationwide, and received 4,903
sets which were then transformed into eight bag
designs. The uniforms were deconstructed and
recreated into new bags in a process that took
around three months.

Check out this unusual backpack made from an
old cobalt blue Dblazer, shirt, and pants formerly
worn as a uniform. The laptop bag has a pen slot
which used to be a pocket on a men's blazer. The
IPad case Is woven from textile scraps. The brown
tote bag, obviously, is made from men’s trousers.

These bags have saved many clothing items from
ending up in landflls.
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Give - Share - Raise Funds

One of the biggest donation points for used clothes
is the Mirror Foundation.

Each day, a large amount of unwanted clothes is donated
here. They are sorted and sold to raise funds. Second-hand
clothes vendors come here to buy pre-owned clothes to sell.
The second-hand clothes you see in various markets all over
the country are from the Mirror Foundation’s fund-raising
market.
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Share
For Those in Need

After the clothes are sorted, the first priority is giving
a portion of them to the homeless. When there are fire/flood
disasters, the Foundation also gives these clothes to those
affected. In winter, warm clothes are given to rural
communities and schools. Children’s clothes are bundled with
the Foundation’s Second-Hand Computers and given to rural
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Consumption of second-hand clothing can help

reduce the amount of water used for new clothing
production by 65 times, and reduce carbon
footprints or CO2 emissions by almost 7 times.

Green or Blue Crate

For T-shirts and shorts
Sold at 10 baht

Unsold 20-baht items in the red crates will
become 10-baht items in the green crate the
next day.
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Red Crate

Long-sleeve shirts and pants
Sold at 20 baht

Unsold 20-baht items in the red crates will
become 10-baht items in the green crate the
next day.
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Second-hand Clothing Business

Today, wearing pre-owned clothes
Is nothing to be ashamed of. In addition
to saving money and getting stylish
clothes at affordable prices, you can
also extend the life of clothing items,
thereby reducing the amount of water
used for new clothing production by
65 times, and reducing CO2 emissions

by almost 7 times.
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There are two types of second-hand clothing
businesses: brick-and-mortar stores and online

stores
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Shinjuku Outlet
A large-scale thrift store with more than 10 branches

In Bangkok and other provinces, selling second-hand
clothes from South Korea, Japan, and the US. Imported in
containers, those clothes are then sorted by type, size,
and condition. It i1Is known for winter clothes, outerwear,
and sweaters at affordable prices.

Here, clothes are sold by weight. For a shirt, you
pay around 100 baht. That is a pretty good deal.
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Online Thrift Stores
This is a relatively new business and the future,
as today in-store purchases have reduced significantly

thanks to the emergence of online thrift stores.

Globally, the second-hand clothing market has
grown rapidly. In 2021, a billion second-hand
clothing items were sold online, which means a
billion fewer new items purchased.
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Livestream Shopping
Livestream shopping is popular among Thai
fashion consumers. Sellers use social media platforms

(Facebook and Instagram) to sell their products in a
livestream, and customers can purchase them in the

comment section.

uilagag
Thrift Shop Websites

loopers.shop
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Lloopers.shop

This online thrift store is where you can put up
second-hand clothes in good condition for sale. This
website does everything for you, from picking up your
items from your address, checking the condition, taking
photos of the products, and posting them on its website.

When someone wants to buy your product, Loopers will
handle the delivery for you. Just check out its website and

you will be hooked!

SwoopBuddy.com
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HAURNANUNISENI1 Buddy Coin

SwoopBuddy.com

This website serves as an exchange
platform for second-hand clothes. It is not
a marketplace website like Loopers - this
website invites people to exchange your
clothes with others who actually want to
wear them, using Buddy Coins as its

currency.
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ReCYCLE
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Second Life aNuAUUNDL NN fabrics. Check out the tiny knots on it — that is one
Around the world, only 1% of discarded clothes unique trait of a recycled textiles.
is recycled into new apparel. Why? That is because | SC Grand
the recycling process is complicated - fabrics have The only company in Thailand with textile recycling
to be shredded into tiny pieces, beating into fluff, SR technology, SC Crand has over six decsdes of &
which are later spun into new yarns, and then ; experience in textile recycling. It is also a textile

woven into new fabrics. This process requires recycling hub of Asean.

advanced technology and comes with high cost. \ | What textile can be recycled?

Recycling is difficult, but not impossible. ) Textile waste from factories can all be recycled, ﬂ’lﬂfj’l‘ig%ﬂﬂﬂy:ﬂﬁwumf?muuulmnmumﬂuw
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Thai Smile Flying Green

Selvedgework WUSUANINLNIEUANWSIHUURIAR

Selvedgework

IS a8 custom-made denim
brand. This pair is made
from recycled denim,
turning denim scraps from
its workshop into new
fabrics. Isn’t it awesome?

Thai Smile Flying Green
Thai Smile Airways turned old flight attendant

v ? a uniforms which had faded in color or had stains on them

(ALY ‘l‘vlﬂa into new polo shirts through recycling. These polo shirts
v I were sold as souvenirs.

hﬂllhuﬂﬂid@ﬂdqutl'If” Around /30 Llbs of used uniforms were turned Into
v : : ]
600 new polo shirts in light orange color. The orange
hﬂllhﬂﬂ‘]ihau'ﬂ.u” color came from the original uniform color and no
‘hj‘l.ﬁqujquuaa dyeing was necessary.
in vd Vv v
Tl ¥dyauun

Recycled fabrics cah replace growihg
hew cot+oh anhd weavihg hew fabrics.
I+ also does hot require pesticides ahd dyes.
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In Collaboration with

Museum Siam,

National Discovery Museum Institute
Department of Conservation,
Faculty of Forestry,

Kasetsart University

The Mirror Foundation

Objects on Display Collections of
The Mirror Foundation
FolkCharm

Bhukram

Karma.Local

Eaggamon

Khem-Upsorn Sirisukha

More Loop

Standard Archives

Dry Clean Only

Farmer Rangers

LaRocca Royal Gallery Project
Second Chance Bangkok

UOB Thailand
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National Discovery Museum Institute 4 Sanam Chai Road, Phra Nakhon, Bangkok 10200

tel: 66 (0) 2225 2777 fax: 66 (0) 22252775
www.museumsiam.com | facebook.com/museumsiamfan
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